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WHY ADVERTISE WITH US?

Advertising is a business expense that can be included on itemized deductions at the
end of the year. Advertising is an investment in your company that increases sales while

also helping to ease your tax burden.

Did you know newspapers often reach more of their communities than prime-time TV

shows and are offered at a fraction of the cost of commercials? (Statista.com)

Print readers spend an average of 12 minutes looking at a single page of the newspaper
compared with less than 18 seconds looking at a webpage. Ads in the newspaper also
have a longer shelf life, as they are in circulation for an entire week compared with just

seconds online. (LinkedIn, 2021)

Newspapers are prime real estate for advertising because there are less ads competing
for the readers attention. Similar to valuing actual real estate, land is worth more when

availability is low and there will never be a shortage of space on the internet.

Newspapers are trusted advertising institutions for several reasons: 1) the financial barrier
is high so there is more investment staked on reputation; 2) there is a physical product
which readers can touch and smell, eliciting a tactile engagement to your ad; and 3)
newspapers like Mid Valley Times and The Sun-Gazette are locally owned, meaning the

ownership group lives in your community and is more accessible to their readers.

Print media is the only form of advertising where the business owner has complete

control of the images, text, placement, message and branding.

© 2026, Mineral King Publishing, Inc. This first edition of the 2026 Media Kit was revised on December 23, 2025.
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PURCHASING AD SPACE

Understanding the necessity of solid reporting
in an era of uncertain media options, Mid Valley
Times offers local and regional businesses the
unique ability reach Tulare and Fresno counties'

residents through advertising opportunities.

In 2026, we will publish 53 print issues of Mid
Valley Times Newspaper with stories also
posted on our web site midvalleytimes.com. The

web site is accessible to our readers whenever

& Famil they hold their smart phone or use their deskto
@ Hesiticare ’ ° "

e cal o ook them o Bk aaas computer. We offer more options than ever with
fhon.org Care Cenbered on You

Vit any of ow health canters in Fresno,
Kings ane Tulare Conntied.

print and web site spots. One of our advertising

reps can work with you to find the best reach

clebraie

and options for promoting your business.

Life
at Prestige
VISIT:

www.PrestigeCare.com/Expressions
to sign up for our FREE
Memory Care Webinar
with Dementia Expert Teepa Snow
on June 19 from 12pm - 1pm!
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BUYING AD SPACE

See pages 5-7 for
publication dates and ad
sizes.

Call today to set up an
advertising strategy for

your business or event. A
representative will meet with
you and help you get the
most for your advertising
budget.

559-638-2244
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ART SERVICES
IF REQUIRED

ART SERVICES

Mid Valley Times' production department
H U NG E R knows that businesses should have a
HAS NO CURFEW.

PARTY STARTS AT 9PM

professional image and message, regardless of
the size of their company. Advertisers who are
creating and maintaining their own branding
are encouraged to submit artwork for use in
their purchased ad space and our production
department will make sure that everything fits
and will print as perfectly as possible.

If needed, for an additonal art fee of $200,

IS S our production department can design an ad
YIRS A LA NI (REeID GALL: for you.* After that, you can reuse the artwork
whenever you buy the same sized ad space
with Mineral King Publishing again.

If you are requiring varying messages each
time you purchase ad space with us, we offer
some options. A fully new ad design costs you
a $200 art fee, and this includes up to 3 proofs.
If you simply need to make a change to an
existing ad that we have on file, we charge $40
per change with a cap at $200 for five or more
changes per art file, per ad space order.

Advertisments designed to appear like
editorial content, or ads without a clear logo,
N '?eo.f, F 4 will receive a small "Paid Advertisement"

A ;SHAKES‘ disclaimer at the top of the ad. As a duty to its
[

II¥ E. PINE STREET IN EXETER

] readership (who are paid subscribers), Mineral
\ & King Publishing does not engage in sponsored
content of any kind in its news products.

* Mineral King Publishing, Inc. retains copyright
for any artwork it creates. Artwork developed
in service to advertisers is intended for
use only within Mineral King Publishing's See pages 5-7 for publication
products, and not permitted for use outside dates and ad sizes.
of that purpose. Therefore, to obtain full Call today to set up an
control and use of advertising image files, it advertising strategy for
is common practice and recommended for f’::r;ts’g;;’;fvse OVCI,ZVniZte' tAWI, "

advertisers to use their own graphic artist, you and help you get the

or a creative agency, who can supply ad most for your advertising

content to all media outlets according to their budget.

specifications. 559-638-2244

ALLTAMERICAN|F 00D

5
B L L L T p—
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WEST NILE:

Welcoming
Mandip Kaur, FNP
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ART SPECS FOR PRINT ADS

Supplied artwork for the newspaper should

be

prepared at size, as a PDF, TIFF, JPEG or EPS
at least 200 dpi, in CMYK process color setting.
Any small black text should be built with a one-
plate black, or 0-0-0-100, to maintain legibility.

Word or Publisher files will not be accepted as

“press-ready” artwork.

emailed to
via

Artwork can be

midvalleytimes.com attachment

rjperry@

(less

than 3 MB, please) or file transfer link Hightail

(recommended).

,,,,,,, 100229,2025 | MidValle Tmes

STATE CENTER
VISION 2035
COMMUNITY

FEEDBACK FORUM

——

DATE TIME
iy 17, 2023 AD0 perrcll pre
LOCATION

Mzt & Schences Bldng
Roam 111

FOODR

Refreshments
will be pecvided

Piaase BEVP Ling the GR Code baios

ART SPECS

NEWSPAPER AD SIZES

2-PAGE SPREAD*
23.25"Wx 21" H

1Y>-PAGE SPREAD*
17.52" W x 21" H

FULL PAGE

1.25" W x 21" H

HALF PAGE

Horizontal........ 11.25” W x 10.5” H
Vertical.............. 5.575" W x 21" H
QUARTER PAGE

Talleeereeeee 5.575” W x 10.5” H
Square.............. 75" W x 7.875” H
Banner............. 1.25" W x 5.25" H
3-COLUMN SCALED ART
Poster ............. 5.575" W x 875" H
Flyer...oea. 5.575" W x 7.25" H
2-COLUMN SMALL ADS
Square.....eeenes 3675"Wx 4" H

Business Card...3.675” W x 2” H

Custom sizes can be accommodated
for the newspaper. Our pages have
11.25" x 21" of available space. Width
is offered in 6 columns per page;
height can be customized to any size
21inches or smaller.

WIDTH CONVERSION
Tcolumn. .. 175" wide
2 columns......ccceveeuene 3.675” wide
3 columns......cceenee 5.575” wide
4 columns.....coccucuvecennee 7.5” wide
5 columns......ccceueeuene 9.375” wide
6 columns. .11.25” wide
V2 truck® e 17.52” wide
Double truck*............ 23.25” wide

* Ad space extends to second page;
print area includes the center page
fold.

Please make sure that your
graphic artist receives these
specs so that your ad prints
correctly, and with the most
optimal appearance.

MID VALLEY TIMES
2026 MEDIA KIT



Issue 1

PUB DATE ART DUE
Jan. 1, 2026 DEC 26

]

[ Issue2  Jan.8,2026
[ Issue3  Jan. 15,2026
[ Issue4  Jan. 22,2026
[ Issue5  Jan. 29,2026
[ Issueé  Feb.5,2026
d tssue7  Feb 12,2026 [T
[ 1ssue8  Feb 19,2026  [EEEIN
[ 1ssie9  Feb.26,2026  [EEIN
[ Issue 10 March5, 2026
( tssue 1l March 12,2026 [T
[ tssue12  March 19,2026 [TTEENN
[ 1ssue 13 March 26,2026 [T
[ Issue 14 April2, 2026
[ Issue 15  April 9, 2026 | PR3 |
[ Issue 16 April 16, 2026
[ Issue 17 April 23, 2026
[ Issue 18 April 30, 2026
[ Issue 19 May7, 2026
[ Issue20  May 14,2026
[ Issue21  May 21,202
[ Issue22 May 28,2026
[ Issue23  June 4, 2026
] Issue24 June 11,2026
[ Issue25 June 18,2026
[ Issue26 June 25, 2026
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PUB DATE ART DUE
[ Issue27  July2,2026 JUN 26

[ Issue28  July9,2026
[ Issue29  July 16,2026
[ Issue30  July 23,2026
[ Issue31  July 30,2026
[ Issue32  Aug. 6, 2026
[ Issue33  Aug. 13,2026
(] Issue34 Aug. 20, 2026
[ I1ssue3s  Aug.27,2026  [NEEINN
[ 1ssue36  sept.3,2026  [NEEEIN
[ Issue37  Sept. 10,2026
] lIssue38 Sept. 17,2026 m
[ 1ssue39  Sept. 24,2026  [EREIN
[ lssue40  Oct. 1, 2026 | sep2s |
[ Issue4l  Oct.8, 2026
] lIssue42 Oct. 15,2026
[ Issue43  Oct. 22,2026
[ Issue 44  Oct. 29,2026
[ Issue45  Nov.5, 2026
3 Issuess Nov.12,2026 [T
[ Issue47  Nov. 19,2026
[ Issue48  Nov. 26, 2026
[ Issue49 Dec.3,2026
] lIssue50 Dec. 10, 2026
[ 1ssue51  Dec.17,2026  [EEEIIN
[ Issue52  Dec. 24, 2026
[ Issue53 Dec. 31,2026

ART SUBMISSIONS
FOR ADVERTISING IN
MID VALLEY TIMES
NEWSPAPER

Specifications for print ad
artwork submission are on
page 5. Please be sure that
your graphic artist receives
these specs so that your
artwork prints correctly, and
with optimal effect.

MID VALLEY TIMES
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ALL RATES EFFECTIVE JANUARY 1, 2026

AGENCY ADVERTISING RATES:
Mid Valley Times does not offer standard Agency Advertising Rates
unless negotiated by the agency and approved by ownership.

ADVERTISING RATE POLICIES

All retail display advertisers receiving contract rates must have signed
contracts. Contract advertisers subject to extra assessment or credit rebate
at termination of contract according to rate earned. Monthly billing is avail-
able only to individuals or firms with an approved Open Account. All arrears
billed at open rate. A service charge of 1/2 percent per month (18 percent
annual rate) will be added to delinquent accounts. Advertiser is liable for any
legal fees incurred by the publisher for collection of past due accounts.

ADVERTISING RATES Al retail display rates below are NET.
Commissions must be added to these rates.

1 NET RETAIL DISPLAY RATES: Per column inch (6 column broad sheet).
-------------- ANNUAL CONTRACTS

Open 100" 200" 300" 500" 750" 1000"
MIDVALLEYTIMES ~ $15.00  $14.80 $1450 $14.30 $13.90 $13.25 $12.90

2. CLASSIFIED DISPLAY RATES: Per column inch (9-column broad sheet).

National Rate $25.54

ANNUAL CONTRACTS...
Open Rate $16.90
100 inch $13.00 750 inch $11.00
200 inch $12.50 1000 inch $10.50
300 inch $12.00 2500 inch $10.00
500 inch $11.50 5000 inch $9.50

2A. BUSINESS DIRECTORY RATE (YELLOW PAGES)
1box in yellow pages $175.00 for 4 weeks

3. OTHER ADVERTISING RATES

« Rates for “Fictitious Business Name” advertising is $90.00, including
the four times the notice must publish, includes up to four names.
Each additional name is $5.00.

« Rates for all other legal notices, unless otherwise specified, will be
charged at $36.00 per column inch, with additional insertions at $26.00 per
column inch.

« Rates for Classified Liner Ads is $22 for one week, $35 for two
weeks, $55 for three weeks, and $65 for four weeks.

4. COLOR RATES
No minimum size requirements, ads larger than 1 page are charged as 2 ads.
Full Color $350

5.  ONLINE RATES FOR MIDVALLEYTIMES.COM
Online ad rates are for 1 week (one issue spans 7 days: Thursday to
Wednesday).
Single, 300 x 300 $100 per week, -or- $350 for 4-week run
Double, 600 x 300  $200 per week, -or- $500 for 4-week run

6. PREPRINTED INSERT RATES

A. Distributed through our paid circulation of Mid Valley Times, pre-
printed advertisements, circulars or otherwise inserted advertisements
are offered at a rate of $200 per thousand (CPM) copies for one issue to
deliver inserts up to 8 standard pages, 16 tabloid or 32 flexitative and
$100 per thousand copies (CPM) for single sheet inserts.

B. Insert folding fee is $100.

C. Mid Valley Times only offers full-run inserting to all subscribers
and racks and does not offer zoned insertions with designated zip
codes.

D. Preprints must be supplied in tied bundles, or boxed, and deliv-
ered to Mid Valley Times’ press office, 740 N St., Sanger, CA 93657, five
(5) days prior to the publication date. Preprints must not exceed 12.5
inches wide by 22.5 inches tall in size.

7. SPECIAL SERVICES
A. Ad design and art services are available through the Mineral King
Publishing production department for an additional fee.
i. New art design, $200.00. Includes up to 3 proofs.
ii. Edits to existing artwork on file, $40.00 per change.
B. Tearsheets will be provided to out-of-town advertisers. The
number will be determined by the nature and need of the business.

© 2026, Mineral King Publishing, Inc. This first edition of the 2026 Media Kit was revised on December 23, 2025.

8. SPECIAL SECTIONS

Mid Valley Times occasionally produces special sections
throughout the year that offer shared ink costs among all the advertise-
ments on the page. Contact your account representative for content,
rates, deadlines and further information.

9. CLOSING TIMES

Closing time for all display and classified advertising copy and space
reservations is 4 p.m. PT on Friday prior to the Thursday publication date.
Camera-ready ad copy may be received as late as noon on Monday prior
to publication, providing the reservation was made by the Friday deadline.
Cancellation deadlines are the same as the closing times. Intervening
legal holidays advance deadlines by one full workday. Special sections
require earlier deadlines as set by the ad sales department, contact your
representative for details. Office hours begin at 8 a.m. PT and end at 5
p.m. PT Monday through Friday. Front desk customer service hours are
from 9 a.m. PT to 5 p.m. PT Monday through Friday. The office will be
closed all day Saturday and Sunday, and for U.S. holidays.

10. DIMENSIONS
A. RETAIL DISPLAY (6 column broad sheet).
Size of printed area 11.25 inches (width) by 21%2 inches (deep).
14 lines per inch, 294 lines per column, 1,764 per page.

COLUMNS INCHES WIDE
1 175
2 3675
3 5575
4 75
5 9375
6 1.25

1%2-truck (9 col. x 21in.): 17.52 inches wide by 21inches deep
Double-truck (12 col. x 21in.): 23.25 inches wide by 21inches deep

B. CLASSIFIED DISPLAY (9 column broad sheet).
Size of printed area 11% inches (width) by 21%2 inches (deep).
COLUMNS INCHES WIDE
125
2375
3625
5
6175
75
8725
10
1.25

OO0 ~NOOUE,WN-=

C. ONLINE (midvalleytimes.com), listed in pixels

WIDTH DEPTH
Single 300 300
Double 600 300

11.  SPECIAL CLASSIFICATIONS

A. Political rate: Space and contract rates apply (See 1). Ads must
be paid for in advance. Copy must meet current government regulations
and fair practice agreements.

B. Church and Non-Profit rate: churches and organizations maintain-
ing non-profit status may use the 100" rate.

C. Church Directory rates are $15.00 per week.

12. CIRCULATION

A. The Sanger Herald, DBA Mid Valley Times, was established in
May 1889, and was a legally adjudicated newspaper for the city of
Sanger and the county of Fresno.

B. The Reedley Exponent, DBA Mid Valley Times, was established
in March 26, 1891, and was a legally adjudicated newspaper for the city
of Reedley and the county of Fresno.

C. The Dinuba Sentinel, DBA Mid Valley Times, was established on
Feb. 18,1909, and was a legally adjudicated newspaper for the city of
Dinuba and the county of Tulare.

D. The Mid Valley Times combined the aforementioned newspa-
pers — along with the Parlier Post, Orange Cove & Mountain Times and
Fowler Ensign — on July 4, 2019. It is published on Thursdays, distributed
through carrier and mail delivery, and in local, high traffic areas in single
copy locations throughout southeastern Fresno County and northwest-
ern Tulare County. It is primarily circulated in zip codes 93615, 93616,
93618, 93625, 93631, 93641, 93646, 93647, 93648, 93654, 93657,
93662 and 93675. Contact the publisher or your advertising representa-
tive for current circulation.

RATE CARD
MID VALLEY TIMES

MID VALLEY TIMES
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[ Issuel JAN1-JAN7 B O issue27 JUL2-JULS
[ Issue2  JANS8-JAN 12 [ Issue28 JUL9-JUL 15
[ Issue3  JAN 15-JAN 21 [ Issue29 JUL 16-JUL 22
[ Issue4  JAN 22-JAN 28 [ Issue30 JUL 23-JUL 29
[ lssue5 JAN29-FEB4 [ lssue31 JUL30-AUGS5
[ lIssueé FEB5-FEB 11 [ Issue32 AUG 6-AUG 12
[ Issue7 FEB12-FEB18 [ Issue33 AUG 13-AUG 19
[ Issue8 FEB19-FEB 25 [ Issue34 AUG 20-AUG 26
[ lssue9 FEB26-MAR4 [ 1ssue3s Auc27-ser2  [TCETEN
[ Issue 10 MAR5-MAR 11 [ Issue36 SEP3-SEP?9 | Aus2s |
[ t1ssue1t MAR12-MAR18  [EYB O Issue37 SEP10-SEP 26
3 issue12 MAR19-MAR25  [IEEEM O 1ssue3s sepi7-ser23  [EEEIMN
d 1ssue 13 MAR26-APR1  [EEE O 1ssuedy sep2s-serso  [EEEEIN
[ Issue 14 APR2-APRS [ Issue 40 0CT1-OCT 7 N
[ 1ssue1s APR9-APR15  [ZEM O 1ssues1 ocTs-ocT 14
[ lssue 16 APR 16-APR 22 [ lssue42 OCT 15-0CT 21
[ Issue 17 APR 23-APR 29 [ Issue 43 OCT 22-0CT 28
[ Issue 18 APR30-MAY 6 [ Issue 44 OCT 29-NOV 4
[ Issue 19 MAY 7-MAY 13 [ Issue45 NOV5-NOV 11
[ lssue 20  MAY 14-MAY 20 [ lssue 46 NOV 12-NOV 18
[ Issue21 MAY 21-MAY 27 [ Issue 47 NOV 19-NOV 25
[ Issue22 MAY 28-JUN 3 [ Issue 48 NOV 26-DEC 2
[ Issue23 JUN 4-JUN 10 [ lIssue49 DEC3-DEC9
[ lssue 24 JUN 11-JUN 17 [ 1ssues0 pec10-DEc 16 [EETIN
[ Issue25 JUN 18-JUN 24 [ 1ssue51 DEc17-DEc23  [EENINN
[ Issue 26 JUN 25-JUL 1 [ 1ssue52 DEC24-DEc 30 [EENEIN

[ Issue53 DEC 31-JAN 6
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ADVERTISING ON
THE WEB SITE
MIDVALLEYTIMES.COM

WEB SITE AD SIZES

SINGLE (SQUARE)

PIXeLS cooovrerrrrree 300 W x 300 H
DOUBLE-WIDTH

PiXels oo 600 W x 300 H

AD PLACEMENT
AND SPECS

All online ads are placed ran-
domly in ad windows through-
out the website: on the home
page and on story pages.

Supplied artwork should be
JPEG, PNG, EPS or PDF at size
(or a larger, equally shaped size
for scaling down), at 72 dpi or
higher, using RGB process col-
ors. Please make sure that your
graphic artist receives these
specs so that your ad renders
correctly on screen, and with
the most optimal appearance.

Submit ad artwork to the
production department by the
art deadline listed to the left at
rjperry@midvalleytimes.com,
or via file transfer link using
Hightail, Dropbox or other free
online file transfer service.

MID VALLEY TIMES
2026 MEDIA KIT



ADVERTISING AGREEMENT

In consideration of reduced advertising rates, the undersigned agrees to purchase advertising space in one or more Mineral
King Publishing, Inc. publication(s).

1. a. The advertiser agrees to purchase a minimum of inches in one year or size ads.
b. The duration of this Agreement shall be for weeks, quarters, years.

2. The State of California is a “SERVICE STATE.” The advertising account is liable for payment for the services provided
by Mineral King Publishing Inc. with or without written authorization. Advertisements placed by phone, fax, or by account
staff, are treated equally to those placed directly by the advertiser.

3. The publication reserves the right to revise the rates and any of the other terms and conditions in its advertising rate
schedule at any time upon 30 days written notice to the advertiser or agency. The existing agreement shall remain in effect
and any advertising placed after those changes become effective shall be subject to the terms, conditions and rates of the
new rate schedule.

4. If this agreement is terminated prior to the period of duration stated above by written notice or by execution of a new
advertising agreement changing the duration of the Agreement, the advertiser shall receive a credit or pay an adjustment at
that time.

5. If the advertiser places more or less advertising than contracted for during the period stated in this Agreement, the rate
applicable to the amount of advertising actually placed and earned will be adjusted and the Advertiser agrees to accept

a credit toward future advertising for any reduction in charges, or to promptly pay any increase in charges adjusted to the
rates actually earned. Any credits will be limited to two rate levels.

6. | have read and agree to the terms and conditions listed on the back of this Agreement.

ADVERTISER BUSINESS NAME

BUSINESS ADDRESS LINE 1

BUSINESS ADDRESS LINE 2

CITY. STATE ZIP
BUSINESS PHONE EMAIL
TAX ID* # or SSN*

BUSINESS FAX

CONTACT NAME

TITLE

THIS FORM IS FOR BILLING PURPOSES ONLY. NO DOLLAR AMOUNT OR SPACE AGREEMENT HAS BEEN SELECTED.

ADVERTISER SIGNATURE DATE

Accepted by Mineral King Publishing, Inc.

Date Sales Rep #

* All advertisers applying for a credit account must show a valid tax payer ID# or SS# if no tax ID# is applicable.

MID VALLEY TIMES
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MID

M Valiey S8
midvalleytimes.com

MASTHEAD
Use on all marketing collateral, web site, print, and office letterhead.

MID

ZRVEEY...

MASTHEAD
Use on all white or light colored marketing collateral and office letterhead when col-
or is not an option. On medium to dark shaded backgrounds, use the white version.

MMM

vélley Vdlley Vdlley

Use on all marketing collateral, web site, print, and office letterhead. Use black-only
version when color is not an option; use the white version on medium to dark shaded
backgrounds. Due to its shape, this logo tends to fit more spaces than the masthead.

M

ICON or SOCIAL MEDIA AVATAR

Use on all marketing collateral, web site, print, office letterhead (page 2), and for aes-
thetic use on swag like coffee mugs and t-shirts. Use black-only version when color is
not an option; use the white "V" version on medium to dark shaded backgrounds.

DO NOT PAIR AVATAR WITH EITHER COMPANY LOGO. IT IS DESIGNED TO STAND ALONE.

ON REFERENCE
Mid Valley Times is the product's brand name.

"MV" or "MVT" is only a monogram within the logo's icon and avatar; it is not the brand's
name. While beloved, the newspaper's vintage product names are discontinued. The
Reedley Exponent, Sanger Herald, and Dinuba Sentinel, et al.,, no longer represent the
paper's current, larger local coverage area.

© 2026, Mineral King Publishing, Inc. This first edition of the 2026 Media Kit was revised on December 23, 2025.

COMPANY
BRAND GUIDELINES

COLORS

MID VALLEY GREEN
Pantone......oceveecenccnen 354
CMYK..ooirerieeirieinane 79-0-100-0
RGB ..o 0-177-64
HEX oot #20B24B
BLACK

Newsprint CMYK ......... 0-0-0-100
Offset CMYK........ 25-25-25-100
RGB

0-0-0
#000000

WHITE

MID VALLEY TIMES
2026 MEDIA KIT



M

FOURTH ESTATE
PODCASTING

PRIMARY LOGO
Use on all marketing collateral, web site, print, and office letterhead.

N

FOURTH ESTATE
PODCASTING

BLACK LOGO
Use on all white or light colored marketing collateral and office letterhead when col-
or is not an option. On medium to dark shaded backgrounds, use the white version.

b,

FOURTH ESTATE
PODCASTING

SOCIAL MEDIA AVATAR

Use on all marketing collateral, web site, print, office letterhead (page 2), and for aes-
thetic use on swag like coffee mugs and t-shirts. Use black-only version when color is
not an option; use the white version on medium to dark shaded backgrounds.

© 2026, Mineral King Publishing, Inc. This first edition of the 2026 Media Kit was revised on December 23, 2025.

1

FOURTH ESTATE
PODCASTING
BRAND GUIDELINES

COLORS

MARINE

Pantone.

MID VALLEY TIMES
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MINERAL KING
PUBLISHING, INC

CORPORATE OFFICE LOGO

Mineral King Publishing is the umbrella brand for all divisions of the
company. The logo can be used on marketing collateral, web site, print,
and office letterhead when the corporate identity is more relevant to the
item's audience than the company's product identity. The Mineral King
Publishing logo is applicable to company-specific collateral regarding
matters of human resources, executive communication, administration,
publishing, and press services.

SUGGESTION: The public identifies companies by the products they

use. Most locals don't find themselves in personal need of a newsprint
publisher. Generally, readers will know us as The Sun-Gazette or Mid
Valley Times. Therefore, default to the more relatable news logo(s) when
dealing with the public. When in doubt, ask the publisher if the Mineral
King Publishing logo is the preferred logo for a certain project.

© 2026, Mineral King Publishing, Inc. This first edition of the 2026 Media Kit was revised on December 23, 2025.

12

MINERAL KING
PUBLISHING
BRAND GUIDELINES

COLORS

BLACK
Newsprint CMYK ......... 0-0-0-100
Offset CMYK........ 25-25-25-100

MID VALLEY TIMES
2026 MEDIA KIT
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TERMS AND CONDITIONS

1. This agreement covers only advertising at the company or indi-
vidual for which this agreement is signed. This agreement cannot
be assigned or transferred and any violation of this clause auto-
matically cancels this agreement with Mineral King Publishing, Inc.
(MKP).

2. MKP reserves the right to insert the word "Advertisement" in all
ads.

3. Upon failure of the Advertiser to begin using space as agreed,
MKP may at its option cancel this agreement. MKP will not be
responsible for advertising materials left at our offices over 90
days.

4. MKP reserves the right to omit all late copy when not obtainable
in time to conform with its deadlines. In order that corrections can
be made, show proof copy must be made to MKP by 5 p.m. of MKP’s
applicable deadline day. Proof when submitted will be typographi-
cal corrections only. All changes of original copy will be charged for
on the basis of the time occupied in making such changes at the
rate currently in effect.

5. MKP assumes no responsibility for typographical errors or omis-
sion of copy. If requested, MKP will furnish a letter to be posted
stating correct price; liability for errors shall not exceed the cost of
that portion of space occupied by such error. Claims for adjustment
must be made within 7 days of publication. Credit allowable for
first insertion only with notification from advertiser.

6. Changes in circulation are made periodically at Mineral King
Publishing’s sole discretion to reflect the number of copies deliv-
ered in each edition. These circulation updates are not considered
rate adjustments, and do not constitute grounds for cancellation of
this agreement.

7. MKP does not guarantee special position for advertising. Every
effort will be made to meet reasonable position requests. Failure to
meet these requests will not constitute cause for adjustment,
refund or rerun. Advertising orders designating "fixed position or
omit" will not be accepted.

8. At no time shall MKP’s liability in any way exceed the cost of the
space involved and Advertiser expressly agrees that MKP is not lia-
ble for incidental or consequential damages. Any error should be
reported immediately and in no event later than the deadline for
the following week'’s issue. Subsequent publication with the same
unreported error is Advertiser’s sole responsibility.

9. All advertising accepted is subject to the approval of the
Publisher. MKP has the right to revise or reject in whole or part any
advertisement or per print which is not in the best interest of the
newspaper or our readers.

10. MKP’s current advertising rate card is incorporated into the
terms of this agreement. MKP reserves the right to revise rates on
30 days written notice to the Advertiser. In this event, Advertiser
may, by written notice prior to the effective date of the revised
rates, terminate this agreement without penalty.
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11. Contract renews annually unless cancelled in writing 30 days
prior to expiration.

12. In the event Advertiser cancels this agreement for any reason,
other than a rate increase, before the expiration date of this agree-
ment, Advertiser shall pay for all space actually used according to
the earned rate schedule in effect at the time on MKP's rate card.
Cancellation of this agreement by Advertiser shall be made in writ-
ing to MKP, and received thirty (30) days prior to the effective date
of said cancellation. MKP reserves the right to cancel this agree-
ment at any time.

13. If, because of flood, fire, riots, strikes, shortages of material,
orders of government, failure of transportation, acts of God or other
causes beyond either Party’s control, and as a result thereof, either
Party hereto is prevented from performing hereunder, then during
such period when such party is prevented from performing, due to
the cause or causes set forth above, such party shall be excused
from performing hereunder.

14. Advertiser hereby assigns to MKP all rights of ownership in and
to all advertisements created under the terms of this agreement.

15. If MKP institutes legal proceedings to collect payments due or
to enforce any of the terms of this agreement, Advertiser agrees to
pay all costs and expenses incurred by MKP, including reasonable
attorney’s fees, in addition to all other damages. Advertiser con-
sents to the jurisdiction and avenue of the courts of the State of
California. In the event any tax is imposed on newspaper advertis-
ing by authorized government agency, such tax shall be paid by the
advertiser.

16. This agreement, the rate card and the executed contract to
which these terms and conditions are a part, form the entire agree-
ment between MKP and Advertiser. There are no representations or
warranties, oral or written, expressed or implied, upon which
Advertiser is relying which are not set forth in writing elsewhere.

17. Advertiser assumes the full responsibility for the truthfulness
and content of its advertisements and MKP shall have no responsi-
bility therefore. Advertiser shall and does indemnify, defend, and
hold MKP harmless from any and all loss, cost expense, claims
demands, damages and liability, including attorney’s fees, which
arise out of or relate to any advertisement placed by Advertiser.
This indemnity shall not require payment as a condition precedent
to recovery.

18. Terms — due upon receipt

19. Late charges of $25 will be applied on accounts 30 days
past due. Late fees increase to $50 for invoices 45 days past due,
$75 for invoices 60 days past due, $100 for invoices 90 days past
due, and $500 for accounts that reach 12 months in arrears.

No exceptions will be made.
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CONTACT US

MAIN OFFICE: PRESS: EXECUTIVE EDITOR:
Mid Valley Times 740 N Street Paul Myers
1059 G Street Sanger, CA 93657 Ph. (559) 638-2244
Reedley, CA 93654 Ph. (559) 875-25M1 prmyers@midvalleytimes.com
Ph. (559) 638-2244

FRONT OFFICE AND PUBLIC NOTICES: PUBLISHER:
CUSTOMER SERVICE HOURS: Rose Ochoa Reggie Ellis
Monday-Friday Ph. (559) 638-2244 Ph. (559) 875-2511
9am.to5p.m. rochoa@midvalleytimes.com rellis@midvalleytimes.com
Closed for major holidays

COMMERCIAL PRINT: ADVERTISING SALES:
MAILING ADDRESS: Debra Leak Ph. (559) 638-2244
P. O. Box 432 Ph. (559) 638-2244
Reedley, CA 93654 dleak@midvalleytimes.com WEB SITE:

midvalleytimes.com





